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1. What is the Aviva Community Fund? 

2. Learn more about the competition and how to enter

• Submit 

• Promote

• Vote 

3. Get tips and advice on how to craft a winning entry

4. Showcase of past winners
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What we are covering today….



• Aviva invests in positive change through the Aviva Community Fund, 

Canada's longest running online community funding competition. 

• Each year through the Aviva Community Fund, we give away 

$1 million to support the causes Canadians care about most.

• Since its inception in 2009, the Aviva Community Fund has 

awarded $7.5 million to over 250 charities and community groups 

across Canada.

• The Aviva Community Fund helps passionate people like you make 

positive change in Canadian communities from coast to coast.

5

What is the Aviva Community Fund? 
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The 2017 Campaign Dates… 
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 We applied because we were 

already in the planning 

process to renovate our new 

location to better meet the 

needs of our community. 

 We shared our heart and 

passion to make a difference 

in the lives of those in need 

within our community. 

 Harvest House Woodstock, $40,000 winner 

We asked the 2016 winners… 

Why did you submit an idea to the Aviva Community Fund? 

 We applied because our 

insurance broker is AVIVA-

affiliated.

 We have a lot of strong 

community support, so we 

thought we could do well; and 

we had a really great idea for 

funding!

 We worked to make our 

submission successful by 

making a compelling video.

 First United Church, $45,000 Winner 



What to know 

before you submit 

Idea Submission

September 13 – October 2



How to submit an idea… 

• Between September 13, 2017 and October 2, 2017, anyone registered on 

the Aviva Community Fund site can submit an idea.

• Submissions are submitted online through the Aviva Community Fund 

website. 

• Once you submit an idea, our team of moderators will review your 

submission to make sure it meets all eligibility requirements. Note: It may 

take up to three business days to review an idea.

Approved

More information required 

Not - Eligible 



www.avivacommunityfund.org

http://www.avivacommunityfund.org/
http://www.avivacommunityfund.org/
http://www.avivacommunityfund.org/
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• Ideas that are associated with Canadian 

registered charities, public foundations, 

non-profit organizations, social 

enterprises, registered B Corporations, 

publicly-funded schools, universities or 

colleges, and municipality or government 

entities.

• Ideas that can be implemented within a 

two-year period (completed by December 

2019).

• Ideas that result in a change that 

positively affects Canadian communities.

• Ideas that take place within Canada on 

publicly accessible spaces. Note: Ideas 

cannot require access to private or 

restricted property in order to be 

implemented.

• Ideas that are accessible to all individuals 

regardless of faith/religious background.
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• Ideas that are associated with capital 

campaigns where at least 60% of the total 

funding goal has not been secured

• (e.g. if your capital campaign goal is $1 

million you must have at least $600,000 

secured to apply).

• Ideas that are associated with operational 

/ overhead costs including administrative 

and salary costs.

• Aviva will not fund ideas where salaries / 

administrative costs account for more 

than 25% of the requested funding 

amount.

• Ideas that are associated with animal 

welfare organizations including spay, 

neuter, animal rescue, humane society, 

animal cruelty, perceived animal cruelty, 

animal sanctuary programs including but 

not limited to, all cat and dog shelters 

(determined at Aviva’s sole discretion). 

• Ideas for commercial or promotional 

benefit or purposes/for-profit business 

ventures.



14

Idea Submission

September 13 – October 2
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Idea Submission

September 13 - October 2
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Step Information Needed 

About you (1 of 4) • Basic contact information 

• Choose your idea category 

About the organization (2 of 4) • Have you entered the campaign before? 

• Does the idea have any partners?

About the project (3 of 4) • Describe your idea 

• What is the budget? 

• Add photos / videos 

Additional Information (4 of 4) • What will success look like? 

Download the 

questions now!
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Eligibility & Funding 

Guide 

Terms & Conditions Idea Submission 

Guide 
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 We felt a successful submission needed to tell a clear, concise 

and compelling story – letting people know exactly what kind of 

change we were trying to make and how we were approaching it.

 We also included important facts, figures and stories about the 

impact the market and café were already having in the community

 Dartmouth North Community Food Centre, $100,000 winner 

We asked the 2016 winners… 
Do you have any advice to give on the application process? 
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 Articulate a specific need. Show how the funding would address 

that need. Express the specific outcomes that would be different 

once the need is met. Show what is wonderful and unique about 

your idea / organization. 

 Know your purpose. Show people not only what you want to do 

but why, how and who benefits. 

 Start early, take your time and do it over multiple days so that it’s 

not rushed

 First United Church, $50,000 Winner  / Harvest House Woodstock, $40,000 winner 

We asked the 2016 winners… 
Do you have any advice to give on the application process? 



How to successfully 

promote your idea 

before voting  

Voting Phase

October 10 - 19
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 Send an email to everyone you know. Share your idea page by clicking on 

the share buttons on the top of the page or sending the page URL. 

 Promote your contest offline. Buy a domain name that is catchy and easy to 

remember. 

 Find sponsors. Get local employers, schools, groups, and brokers onboard to 

help promote your idea – whether it’s handing out posters or reaching out to 

their own networks, it all makes a difference.

 Share details on Facebook, Twitter and other social media. Better yet –

open a Facebook group page specifically for supporters of your idea. 

Helpful hints & tips for promoting 

your idea… 
Voting Phase

October 10 - 19
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We asked the 2016 winners… 
How did you receive so many votes? 
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We printed small info sheets with the vote info and our project info to 

distribute to all large employers, the hospital, schools etc. 

We asked for support from our local radio station and our Aviva broker. 

We posted information in various community locations and asked the 

local university student’s union to share via social media.

We shared the post and tagged various businesses asking for them to 

get their employees to vote.

 Cape Breton Regional Hospital Foundation “Caleb's Courage Fund for Pediatric Palliative Care”, $75,000 winner 
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 We worked extremely hard on the voting process. We met weekly to brainstorm 

new ways to engage our neighbours and the broader community. 

 We reached out to people who use our programs. We reached out to partners. 

 We used social media and set up a Facebook group specifically for our appeal. 

 We also used Facebook live to show what our program was like and we shared a 

new community story every week to keep the impact of a potential win front and 

centre. 

 Dartmouth North Community Food Centre, $100,000 winner 

We asked 2016 winners…

How did you receive so many votes? 



What to know 

about Voting 

Voting Phase

October 10 - 19



What to know about the Voting Round 

 Anyone registered for the Aviva Community Fund has 18 votes they can use at any 

time from October 10 -19, 2017. Votes can be spread around or used to support 

one project. 

 The 15 ideas that receive the most votes in their funding level and idea category 

including the (Top Ranked Broker Supported idea) will become finalists.

 The top 5 ideas that receive the most votes in the community legacy idea category 

will go on to become finalists. 

 The 35 Finalists are evaluated by our independent panel of judges who determine 

the winners. Finalists that do not become winners will receive a $5,000 donation. 

Finalist are announced on November 1. 



27

 Another important way to get support for your idea is to team up with an Aviva 

broker partner in your community.

 The key to success in the Aviva Community Fund competition is gaining 

broker support for an idea. In the Aviva Community Fund, broker votes are 

distinct from votes cast by the public. 

 When a broker votes for an idea, it becomes a ‘Broker-Supported Idea’, giving 

it a higher chance to win funding. The idea that receives the highest number of 

broker votes (Top-Ranked Broker-Supported Idea) automatically becomes a 

Finalist. 

Broker Supported Idea…



Advice 

from our 

winners.. 

Insert security classification here

2016 

Winners
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Past Winners…



We asked the 2016 winners… 
What has changed the most since you’ve won? 
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 Winning has given our efforts significant exposure and credibility.

 Our project is now possible! And we have new friends. Also, whether or not 

we had won, the voting process is a very good community-builder for us.

 After winning The Aviva Community Fund people are seeking to learn more 

about us; they want to be kept up-to-date on our kitchen renovations and are 

asking us how they can help.

 We have also seen an increase to our social media followers and 

engagement as well as donations! I feel that the general awareness of the 

services we offer the community has greatly improved!

 Dartmouth North Community Food Centre, $100,000 winner / First United Church, $50,000 Winner 



Follow us on social media! 

https://twitter.com/avivacanada

https://www.facebook.com/avivacanada

https://www.linkedin.com/company/aviva-canada 

https://www.instagram.com/avivacanada

https://www.avivacanada.com/blog

Visit our website: www.avivacommunityfund.org

Email: julia.oudeh@aviva.com

Email us: avivacommunityfund@aviva.com

https://twitter.com/avivacanada
https://www.linkedin.com/company/aviva-canada
https://www.avivacanada.com/blog
http://www.avivacommunityfund.org/
mailto:Julia.oudeh@aviva.com
mailto:avivacommunityfund@aviva.com


Thank you
Submissions open September 13

It all starts with your great idea



www.CanadaHelps.org

355 Adelaide Street West

Ground Floor

Toronto, ON M5V 1S2

416-628-6948

charitylife@canadahelps.org

Thank you! 

Contact us with any questions.

www.vimeo.com/canadahelps

www.twitter.com/CharityLifeCA

www.facebook.com/canadahelps

http://www.canadahelps.org/

