
 

 

Director, Data & Analytics 

CanadaHelps is looking for an energetic, versatile, quick-learning, Director, Data & Analytics with a 

passion for social change to join our team. This is an opportunity to join one of Canada’s first and 

North America’s most successful social enterprises. We have a small, dedicated team of 

entrepreneurial-minded peers who have a passion for helping small and medium sized charities 

succeed, while engaging with donors to increase giving in Canada.  

We believe technology and data are transformational game-changers for generating social profit. We 

democratize access to technology by providing affordable, online fundraising and training tools to 

more than 15,000 registered charities across Canada and collect donations for 70,000 others.  We’re 

in an exciting period of product and data strategy development, combining the opportunities for both 

social impact and career growth in an entrepreneurial but well-establish organization. 

 

The focus of this newly created role is threefold: 

 To assist CanadaHelps in better accessing, understanding, and harnessing its own data and 

improving its customer metrics and the customer metrics of its charity partners. 

 To create better and new data-driven tools, reports and dashboards for charities and donors. 

 To develop and execute on a public-facing data strategy that will educate the public and help 

build actionable, data-driven insights with the potential to transform giving in Canada. 

 

You will excel in this role if you are: 

 An original thinker, scrappy, technology-savvy and data-driven.  

 Able to tackle problems and challenges with data-driven insights by applying analytical 

methods such as predictive analytics, segmentation, and transactional analysis.  

 Strategic-minded and creative, but practical and hands-on. 

 Passionate about building capacity for success through data and analytics.   

 Creative and capable of using data to uncover exciting new stories and drive social change. 

 

Responsibilities: 

 Project-manage a major, multi-year data initiative involving external partners and funders. 

 Manage all Analytics and Data initiatives at CanadaHelps, including Marketing/Customer 

analytics and activities, both internal and external-facing.  

 Participate in sector-wide initiatives to harness and organize data, and use it for building the 

overall data capacity in the charitable sector. 



 

 

 Collect, integrate, analyze, interpret and present customer data, and provide actionable 

insights; perform deep-dive analysis as needed. 

 Help drive continuous understanding and improvements of donor KPIs. 

 Manage the tracking, forecasting, and communication of metrics, including Google Analytics 

dashboards and internal database reporting. 

 Help develop reporting and dashboards, and help build the data and metrics capacity of 

CanadaHelps’ charity clients. 

 Define and implement overall reporting framework to assess the effectiveness of 

CanadaHelps’ activities. 

 Help ensure CanadaHelps’ thought leadership in Data and Analytics in the charitable sector. 

Skills and Experience 

Analytics and Marketing Skills 

 3+ years of analytical and data mining/interpretation experience 

 Understanding of applied statistical analysis, specifically in modelling  

 SQL/MySQL  

 Experience in testing and measurement and with data-driven customer strategies 

 Strong analytics experience in e-commerce and demonstrated understanding of site 

optimization 

 5+ years using Google Analytics, intimate knowledge of advanced GA eCommerce platform 

and capabilities, and practical experience with other web analytics tools 

 Experience in working with business intelligence tools (e.g. Tableau)  

 Experience with Google AdWords a plus 

 Expert in Microsoft Excel, numbers-savvy 

 Experience in finance/financial analysis is an asset 

 

Other Skills/Characteristics 

 Insatiable curiosity  

 Ability to communicate clearly and concisely, both orally and in writing 

 Strong research skills, intellectual acumen and ability to synthetize and interpret research and 

data to extract new and meaningful insights  

 Attention to detail, high aptitude for complex problem solving 

 Orientation toward getting things done and pushing through obstacles 

 



 

 

Education 

 Minimum University Bachelor’s degree in a quantitative discipline is preferred (e.g. 

Engineering, Computer Science, Statistics, Actuarial Science), or in a marketing/business 

discipline with strong technical and analytics experience. 

 

Here’s what we have to offer: 

 An escape from the corporate world, with an opportunity to work in environment where you 
can see the difference your efforts make to worthy causes all across Canada. 

 Unique opportunity to add major value as a key member of a small team in a forward-
thinking, technology-focused environment, with dynamic opportunities and interesting 
challenges. 

 Opportunity to work with and learn from highly-respected professionals (and a super nice 
people who want to change the world for the better!) 

 Work in a no BS, “get things done”, open, collaborative and flexible environment. 

 A unique opportunity to manage big creative data project with measurable impact on the 
charitable sector in Canada. 

 A full-time, permanent position with a competitive salary, benefits and RRSP matching. 
 

 
Please submit your resume and cover letter by email to Jobs2015@canadahelps.org by May 1, 2015. 

Please include “Analytics” in the subject line of your email. While we thank everyone for their 

interest, only those selected for an interview will be contacted. No phone calls please. 


