
November 29, 2016
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A day dedicated to giving back … around the world, across 

Canada and in your own community. Just as Black Friday and 

Cyber Monday kick off the holiday shopping season, 

GivingTuesday is the opening day of the giving season. 

http://www.givingtuesday.ca
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Charities and businesses have been 

participating in lots of different ways over 

the past few years. 

There is no “right” way to participate as long as it 

supports generosity and giving. Encourage donations, 

volunteering, celebrate your impact, say thanks or 

help spread the word. 

It’s not too late to 
get involved in 

!!

http://www.givingtuesday.ca
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Around the world, #GivingTuesday is a grassroots movement that 

illustrates the impact we can have when we all pull together. The 

investments we make—in both time and funding—can help solve the 

urgent problems of today and will make the next generation stronger. “
”

President Barack Obama

http://www.givingtuesday.ca
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Is it worth the effort?

http://www.givingtuesday.ca
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4,700+

in new monthly 

donors on 

CanadaHelps.org

GIVING 
MORE 
THAN

Numerous food, clothing, 
shoe, blood drives and acts 
of kindness

ONLINE & SOCIAL 
MEDIA PHENOMENON

trended all day on Dec. 1

2500
#ThankYouThursday

messages 

#GivingTuesdayCa 

mentions

BIG ENDORSEMENTS

GLOBAL CELEBRATION

and numerous 

celebrities helped power 

GivingTuesday momentum

David Johnston 

Margaret Atwood

Barack Obama P.K. Subban

Michael J. Fox

71
countries

114+ B

Mayoral proclamations 
from coast to coast

22 CIVIC MOVEMENTS 

BUSINESSES ENGAGED
Large corporations and small businesses had matching and other 
innovative programs to help employees and customers engage in giving

Millions of 
Canadians joined in

charities and
businesses
participated

AN AWESOME

YEAR #3!
Bigger, smarter,

better giving!

The opening day of
the giving season2015 HIGHLIGHTS

IMPACT ON DONATIONS

93% 
in donors on 

smartphones 

and tablets on 

Frontstream  

Online processors report donation lift of 32% - 400%: CanadaHelps, Blackbaud, 

Frontstream, Classy and Mobile Giving Foundation Canada

impressions

91%

205%

302%

GivingTuesday 
Donation Lift 
vs. 2012

2012 2013 2014 2015

growth
28% 
increase

70 blood 
donations 
in Waterloo

1,200 
clothing items 
in Mississauga

1,100 hugs 
in Halifax

onions/ carrots 
for food hampers 
in Kitchener

24K lbs 

Many Canadians 
gave back by 
volunteering

#GivingTuesday

100,000+ 

Registered partners

One of the few days of the year when people are 

now looking for ways to get involved! 

http://www.givingtuesday.ca
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Example campaigns

http://www.givingtuesday.ca
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Example: Drive incremental donations using a matching gift

http://www.givingtuesday.ca
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Example: Partner with a local business

http://www.givingtuesday.ca
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Example: Recruit new volunteers or engage current volunteers. Companies 
and individuals are looking for opportunities to volunteer on and around 
GivingTuesday. 

http://www.givingtuesday.ca
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Example: Ask your supporters to share #UNSELFIE images on social media

http://www.givingtuesday.ca
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Example: Recognize donors, volunteers, staff and supporters! 

http://www.givingtuesday.ca


November 29, 2016

www.givingtuesday.ca #GivingTuesdayCa

http://www.givingtuesday.ca


November 29, 2016

www.givingtuesday.ca #GivingTuesdayCa

Example: Join a local movement. In 2015 civic groups rallied across Canada and 
engaged their communities in creative and inspiring ways

http://www.givingtuesday.ca
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Get involved or start a community movement!

http://www.givingtuesday.ca
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Participate: 3 simple steps!

http://www.givingtuesday.ca
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Set a goal
• Acquire new donors

• Drive incremental donations from current donors

• Build monthly donor base

• Strengthen relationships – donor recognition

• Recruit new volunteers or engage current volunteers

• Build awareness and celebrate your impact

Tip:  Use SMART goals eg. “500 pairs of socks”

Specific

Measurable

Attainable

Realistic

Timely

1

http://www.givingtuesday.ca


November 29, 2016

www.givingtuesday.ca #GivingTuesdayCa

Mark November 29th

in your calendar!

Plan an activity
 No activity is too small

 Launch year end appeal

 Organize a volunteering activity

 Announce and celebrate a success

 Create a THANK YOU campaign

 Hold an open house 

 Note: some of the best campaigns in 2015 launched weeks before 

and continued well into the month of December

TIP: GivingTuesday is a great time to get creative 

and try something new. Try to avoid simply 

saying “Give to us today because it’s 

GivingTuesday”

2

http://www.givingtuesday.ca
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Communicate with your community

 Use email, social, phone, or in person meetings.

 Make sure all your communications drive to a specific 
action (if you’re asking for donations make sure all your 
messages include your online donation link) 

 Share your GivingTuesday goals and activity to build 
anticipation and excitement. 

 Ask your supporters to share your stories and theirs. 

 Celebrate as a community on November 29th!

3

 Don’t forget to use #GivingTuesdayCa and #UNSELFIE

http://www.givingtuesday.ca
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No matter what you decide to do, make sure that you’re 
participating and part of the action! 

http://www.givingtuesday.ca
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Become an official partner
and get resources on GivingTuesday.ca

http://www.givingtuesday.ca
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www.givingtuesday.ca
facebook.com/givingtuesdaycanada

twitter.com/GivingTuesdayCa
#GivingTuesdayCa
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