
The CanadaHelps Guide to

Google Analytics & Google 
Tag Manager for Your

Customizable Donation Forms



Introduction  
In this guide, you will learn how to better understand the performance of 

your CanadaHelps Customizable Donation Forms using free tools such as 

Google Analytics and/or Google Tag Manager. Specifically, you will learn how 

to implement the tracking codes from these tools into your Customizable 

Donation Forms and configure your setup so that you can collect and analyze 

data that will reveal key information and insights about your visitors. Real 

examples will be used from an actual charity implementation of Google 

Analytics and Google Tag Manager to illustrate in detail how to configure and 

implement various features.

You will learn how to determine whether to use Google Analytics or Google 

Tag Manager for your Customizable Donation Forms implementation based 

on the digital marketing needs of your organization. This guide will also 

provide an overview of how to easily import pre-configured CanadaHelps 

dashboards into your Google Analytics setup so that you can see relevant 

information at a glance, such as total donations, average donation, donations 

by device, etc.
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Google Analytics is a powerful and free tool provided 

by Google that is the most widely used web analytics 

service on the internet. By inserting a short tracking 

code into your Customizable Donation Forms, you are 

able to easily collect data to view reports on traffic to 

your pages and determine insights such as:

	 Where is your traffic coming from?

	 What are the demographics of your visitors?

	 What technology are your visitors using?

	 What are visitors doing on your site?

Getting started
What is Google Analytics?

Using Google Analytics, you can test, track, and 

optimize your digital marketing. While this guide 

covers data pertaining to donations, Google 

Analytics also has advanced features which allow 

you to track downloads, specific goals, and split 

testing through Google Experiments.
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http://www.google.com/analytics/
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What is Google Tag Manager?

When you start using multiple tracking codes on your website, such as Google Analytics and the Facebook 

Pixel, is there a way to update these tags without manually updating website code each time? Yes! 

Google Tag Manager is a tool that provides digital marketers with the flexibility to manage and update 

multiple website tracking tags through a single interface. For example, using Google Tag Manager on your 

Customizable Donation Forms will not only allow you to embed the Google Analytics tag, but also various 

online platforms including AdRoll, comScore, DoubleClick, Facebook, LinkedIn Insight, Marin, Neuster and 

custom HTML tags.

Important note about Google Tag Manager:

While Google Tag Manager can help simplify tag 

management, it remains a fairly complex and 

technical task. If you are new to online advertising 

or do not have a strong technical background, it is 

recommended that you work with a firm specializing 

in online advertising. Use of Google Tag Manager is 

recommended if you are using tools in addition to 

Google Analytics to track your online advertising 

campaigns.

Should you use Google Analytics or Google 

Tag Manager?

If you are looking to get started quickly with basic 

analytics on your Customizable Donation Forms, it is 

recommended that you use Google Analytics. This will 

be sufficient for the majority of organizations.

https://www.google.ca/analytics/tag-manager/
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However, if you would like to implement more robust cross-domain tracking across your donation pages and/

or have additional tracking tags or pixels (such as AdRoll, DoubleClick or Facebook), it is recommended that 

you use Google Tag Manager. 

It is important that you only select one of either Google Analytics or Google Tag Manager (with the 

Google Analytics tag configured) to prevent the possibility of double-counting your visitor numbers.

How to enable Google Analytics on your Customizable 

Donation Forms 

Open the settings of the Customizable Donation Form you wish to track and scroll down until you see the area 

to input your Google Analytics Account number:

To find your Google Analytics account number: 

For Google Analytics, your account number will start 

with “UA” and contain a series of numbers. It will 

typically look like the following: UA-12345678-1 

•	 Login to your Google Analytics account.

•	 Select Admin from the side navigation.

•	 If you have multiple sites you are tracking, 

ensure the correct website is selected. 

You can change which website is selected under 

Account.

•	 On the adjacent Property drop-down menu, 

select the Property that corresponds with your 

website.

•	 The account number / tracking number will be 

displayed at the top.

•	 Enter this account number on the CanadaHelps 

Customizable Donation Form you wish to track.

NOTE: If you have created a new Google Analytics 

account number, it may take up to 24 hours for data 

to appear in your account.
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How to enable Google Tag Manager on your 

Customizable Donation Forms 

Open the settings of the Customizable Donation Form you wish to track and scroll down until you see the area 

to input your Google Analytics Account number:

To find your Google Tag Manager account number:

For Google Tag Manager, your account number will start with “GTM” and will contain a series of letters and 

numbers. It will typically look like the following: GTM-ABC1234

•	 Login to your Google Tag Manager account.

•	 The Container Name and Container ID should be clearly displayed.

•	 Enter this account number on the CanadaHelps Customizable Donation Form you wish to track.

Remember: Select one of either Google Analytics or Google Tag Manager (with the Google Analytics tag 

configured) to prevent the possibility of double-counting your visitor numbers.
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To create a Google Tag Manager account:

Sign into Google Tag Manager.

Click on Create Account.

Input an account name and click Continue.

Input a container name 

(typically the URL of your website).

Under “Where to Use Container”, select Web.

Click Create

You have created a Google Tag Manager 

account! Now it’s time to add tags like 

Google Analytics!

Don’t have a Google Tag Manager account? 

Here’s how to create one!
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Select E-Commerce Settings.

Set Enable Ecommerce to ON.

Click Next Step.

Click Submit. 

In order for E-commerce functionality to work, you 

must use it in conjunction with Google Analytics or 

Google Tag Manager with the Google Analytics tag 

enabled.

IMPORTANT: 

Enabling E-Commerce Tracking in Google Analytics

Whether you are using Google Analytics or Google Tag Manager with the Google Analytics tag for your 

Customizable Donation Form, you must enable E-Commerce tracking in Google Analytics to ensure that 

transaction and product revenue information will be tracked.

In order to enable e-commerce tracking:

Sign into Google Analytics.

Select Admin from the side navigation.

If you have multiple sites you are tracking, 

ensure the correct website is selected. You 

can change which website is selected under 

Account.

Navigate to the view for which you would like 

to enable E-Commerce tracking.

Important for Google Tag Manager users: In order to complete E-commerce setup in Google Tag Manager, 

ensure that you complete the steps in the section, “How to set up Google Analytics and other tags in Google 

Tag Manager”.
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Importing pre-configured CanadaHelps dashboards
Google Analytics allows you to utilize custom analytics dashboards to see your data at a glance. To make things 

simple, CanadaHelps has a pre-configured dashboards that you can use that will give you a handy overview of 

the performance of your donation forms.

To import the dashboard, click here.

After clicking on the link, you 

will be prompted to import the 

dashboard into your account:

Below is an example of what the dashboard will look like:

https://www.canadahelps.org/en/canadahelps-google-analytics-dashboard/


CanadaHelps – CanaDon is a registered charity • BN: 896568417RR0001   • 1-877-755-1595 • charities@canadahelps.org • www.canadahelps.org 9

Setting up a custom filter to view full URLs in 

Google Analytics

When tracking traffic for both your website and your CanadaHelps Customizable Donation Forms using the 

same Google Analytics account, it is helpful to have the domain included to clearly determine where the traffic 

is originating from. By default, Google will strip out the domain name in your tracking and assume that it is all 

part of the same website. Though CanadaHelps Customizable Donation Forms have distinctive URL patterns 

(e.g. http://www.canadahelps.org/dn/12345), it nonetheless helpful to have the full domain displayed for 

clarity.

Here is an example of what the full domain 

filter looks like in your analytics:

And here is what it looks like 

without the filter:

In order to set up a filter to display full domains:

Sign into Google Analytics.

Select Admin from the side navigation.

If you have multiple sites you are tracking, ensure 

the correct website is selected. You can change 

which website is selected under Account.

Navigate to the view for which you would like to 

enable a filter.

Select Add Filter.

Use the following settings:

• Filter Type: Custom filter > Advanced

• Field A: Hostname

• Extract A: (.*)

• Field B: Request URI

• Extract B: (.*)

• Output To: Request URI

• Constructor: $A1$B1

Save your settings.
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The view will filter the data 

accordingly. See the screenshot 

below to see how it is configured.

Note that the Google Analytics 

filters do not apply retroactively. 

The filter only applies to data 

that is collected after the filter is 

implemented.

IMPORTANT: Before setting up a filter, keep in mind that it will modify the data recorded in your Google 

Analytics view. It is important to know exactly what you are doing to your data before applying any filters. 

If you have not used filters before, it would be worthwhile to create a test view to confirm that your filter 

is working properly (see instructions below on how to set up a new view in Google Analytics). It is also 

recommended to have an unfiltered view configured as a backup.

Do you have existing goals in Google Analytics?

If you are working in a Google Analytics account with goals that are configured, please note 

that adding a filter may potentially affect your goal configurations. If this is the case, it is 

recommended that you set up a separate view with the filter (see instructions below).

https://support.google.com/analytics/answer/1012040?hl=en
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How to set up a new view in Google Analytics

Sign into Google Analytics.

Click Admin and navigate to the account and property for which you would like to add the view.

In the view column, click the drop-down menu and then click Create New View.

Select Website.

Enter a name for your view.

Select the applicable time zone.

Leave User-ID view as off (unless your organization tracks User-IDs).

Click Create View.
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Setting up a custom filter to view full URLs in 

Google Analytics

When tracking traffic for both your website and your CanadaHelps Customizable Donation Forms using 

the same Google Analytics account, it is helpful to have the domain included to clearly determine where the 

traffic is originating from. By default, Google will strip out the domain name in your tracking and assume 

that it is all part of the same website. Though CanadaHelps Customizable Donation Forms have distinctive 

URL patterns (e.g. http://www.canadahelps.org/dn/12345), it is nonetheless helpful to have the full domain 

displayed for clarity.
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To set up Google Analytics in Google Tag Manager:

Sign into Google Tag Manager.

Select the account for which you would like to add a tag.

Click Tags, then click New.

Change the default tag name from “Untitled Tag” 

to something more descriptive, like “Google Analytics.”

Click on Tag Configuration.

You will be presented with a selection of tags 

Select Universal Analytics. (Note: do not select Classic Google Analytics as this is the older 

version of Google Analytics.)

Change the name of the variable from “Untitled Variable” to something more descriptive 

like “Google Analytics settings.”

In the Google Analytics settings drop-down, select New Variable.
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Input your Google Analytics account number in the Tracking ID field.

Click save.

Click on Triggering.

Select All Pages.

Click Save to save the tag.

Click Submit to publish your tags to your Google Tag Manager container.

Enter a version name and version description to detail the changes you have made for future 

reference.
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Click Publish.

Congratulations! You have set up Google Analytics in Google Tag Manager!
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To set up Facebook Pixel tracking in Google Tag Manager

Note: These instructions apply to any tracking tags that are otherwise not listed in the tag setup in Google Tag 

Manager

Sign into Google Tag Manager.

Select the account for which you would like to add a tag.

Click Tags, then click New.

Change the default tag name from “Untitled Tag” to something more descriptive, like “Facebook Pixel.”

Click on Tag Configuration.

You will be presented with a selection of tags. Select Custom HTML.

Change the name of the variable from “Untitled Variable” to something more descriptive, like “Facebook Pixel.”

Paste your Facebook tracking code into the HTML field.
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Sign into Google Tag Manager.

Select the account for which you would like to add cross-domain tracking.

Click Tags, then click on the tag that contains your Google Analytics code.

Click on the “i” icon with the circle around it.

How to set up cross-domain tracking
Cross-domain tracking allows you to consistently identify a visitor as they visit multiple domains with the 

same analytics tracking code. For example, if a visitor visits your website and then visits your CanadaHelps 

Customizable Donation Form and cross-domain tracking is enabled, it will be counted as a single session as 

Google will be able to determine it is the same visitor.

Currently, full functionality of cross-domain tracking on Customizable Donation Forms is only available 

via Google Tag Manager. The instructions below are applicable only after you have already enabled Google 

Analytics in Google Tag Manager:

Click Save.

Click on Triggering.

Select All Pages.

Click Save  to save the tag.

Click Submit to publish your tags to your Google Tag Manager container.

Enter a version name and version description to detail the changes you have made for future reference.

Click Publish.

Congratulations! You have set up the Facebook Pixel in Google Tag Manager!
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Click Save.

Click “X” to go back to the workspace view of Google Tag Manager.

Click Submit to publish your tags to your Google Tag Manager container.

Under “More Settings” select “Cross Domain Tracking.”

Input canadahelps.org as well as any other domains for which you would like to enable cross-domain tracking. 

Hover your cursor over variable configuration and click to show the drop-down menu of settings.

Under “More Settings” select “Fields to Set.”

Add 2 fields:

	 a.	 Field name of allowLinker with the value of True

	 b.	 Field name of cookieDomain with the value of auto
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Enter a version name and version description to detail the changes you have made for future reference.

Click Publish.

Congratulations! You have published your Google Tag Manager container for cross-domain tracking, but you’re 

not done yet!

In order to ensure that Google Analytics treats visitors who visit both your Customizable Donation Form and 

your website as a single session, you will need to configure Google Analytics to exclude referral traffic from your 

donation form.

Sign into Google Analytics.

Click Admin.

In the Account column, select the Analytics account you would like to configure from the drop-down menu.

In the Property column, select the property you would like to configure.

Click on Tracking Info.

Click on Referral Exclusion List.

Click +Add Referral Exclusion.

Enter the domain you wish to exclude from referral traffic. Note that these will be the same domains used in step 9.

Click Create.
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How to track Custom Campaigns using Google Analytics
Custom campaigns are useful to help you answer the following questions:

How much referral traffic is being generated from partners and sponsors?

How effective are your investments in paid online advertising?

What are the specific campaigns and/or posts on your marketing channels that are most effective at driving 

traffic and conversions?

Though there are an increasing number of platforms such as MailChimp and Constant Contact that support 

Google’s Custom Campaign tracking by auto-tagging URLs, there may be occasions when you may need to 

manually tag links in order to identify where traffic has originated.

For instance, when a visitor clicks on a link from Facebook or Twitter to visit your website or Customizable 

Donation Form, Google Analytics can detect that the traffic was referred from those social media platforms, 

but you can provide extra information that can provide extra insight about specific posts or campaigns. Custom 

campaigns are also useful for tracking paid advertising performance. In addition, you can also use custom 

campaigns to track referral traffic from links provided to partners or sponsors.

Repeat steps 24 & 25 if necessary to include additional domains. 

Congratulations! You have set up cross-domain tracking.
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How to create your own custom tracking links

In order to track traffic by marketing channel, you will need to use Google’s Campaign URL Builder to add 

parameters to your URLs: https://ga-dev-tools.appspot.com/campaign-url-builder/

With this tool, you are able to pass parameters within the URL so that Google Analytics can categorize the 

traffic for future analysis.

To use the Campaign URL Builder tool, just click on the link above and fill in the relevant information based 

on the examples provided in the Campaign URL Builder form. For example, if you plan to use the URL in your 

Facebook posts, the campaign source could be “facebook”. The key is to stay consistent and the best practice 

is to use lower case letters and the 

underscore ( _ ) symbol instead of 

spaces. 

After filling in the information, you can 

share the generated campaign URL on 

the appropriate channels. The generated 

campaign URLs can be quite long for 

using in your marketing communications, 

but you can use a URL shortener such as 

Bitly.com or TinyURL.com. 

Custom tracking

Here is an example of a URL (https://www.pathwaystoeducation.ca) with additional parameters:

https://www.pathwaystoeducation.ca/?utm_source=newsletter&utm_medium=email&utm_

campaign=fall_sendout&utm_content=variation.

The additional information in the URL is passed along to Google Analytics. In this case, it is informing Google 

Analytics that the traffic source was from a newsletter, that the medium was email, that the campaign was 

fall_sendout and the content was variation A.

Here is an example of the settings that may be used for 
a newsletter:

https://ga-dev-tools.appspot.com/campaign-url-builder/
https://www.pathwaystoeducation.ca
https://www.pathwaystoeducation.ca/?utm_source=newsletter&utm_medium=email&utm_campaign=fall_sendout
https://www.pathwaystoeducation.ca/?utm_source=newsletter&utm_medium=email&utm_campaign=fall_sendout
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Below is an example of the parameters you might add to a URL for a Facebook post:

Based on the previous example, below is the generated campaign URL that would 

be inserted into a Facebook post:

After implementing custom campaign URLs, you will be able 

to view campaign specific data in Google Analytics under the 

Acquisition section, under Campaigns.
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Below is a sample of some campaign data that is available after links are properly tagged before distribution on 

various social media channels:

How to enable auto-tagging in Google AdWords

If your organization is using Google Ad Grants for Nonprofits to drive traffic to your website and/or donation 

forms, you may find it useful to enable auto-tagging so that you can see specific campaign information in your 

Google Analytics account.

To enable auto-tagging:

Sign into your organization’s AdWords account.

Click on the gear icon and select Account Settings.

Select the Preferences tab.

Click Edit in the Tracking section.

Select the checkbox to enable auto-tagging.

Click Save Changes.
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After auto-tagging is enabled, you will be able to view 

keyword data in Google Analytics for your Google 

AdWords. This can be found under the Acquisition 

section, under Campaigns > Paid Keywords:

In this section, you will now be able to see the 

keywords that are used to trigger the AdWords 

that visitors are clicking on before arriving on your 

website or Customizable Donation Form:

Using Google Analytics to analyze traffic and optimize donations

Now that you’ve set up Google Analytics and/or Google Tag Manager, as well as enabling e-commerce tracking, 

you can dive into the data to reveal some insight around how people are interacting with your Customizable 

Donation Forms. The easiest way to see an overview of the relevant data to your Customizable Donation 

Forms is to import the CanadaHelps dashboards into your account. Instructions are available in the section 

“Importing pre-configured CanadaHelps dashboards”.

Google Analytics offers many options to view your data and below are a few examples of how you can analyze 

your data to optimize your forms.
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What channels produce the best results?

To discover what channels are producing the best conversion rates 

and revenue, sign into Google Analytics, click on Acquisition, then All 

Traffic, then Channels. 

You will be presented with data that will indicate the conversion rate of each of the channels, as well as the 

number of transactions and revenue. In order to sort by E-commerce Conversion Rate, click on the column 

header and the data will sort in descending order.

Clicking on the individual channels will reveal further insight around the specific details:

Using this information, you can assess which channels are performing most effectively and driving donations 

to your Customizable Donation Forms.
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What types of devices are people using to donate? 

Where are people donating from?

Google Analytics provides the option to view a multitude of metrics by using 

the secondary dimension feature. To dig deeper into your data, navigate to the 

Behaviour section of Google Analytics, followed by Site Content, 

then All Pages.

You will be presented with a display of all the pages of your website, however, you will only want to filter out 

data from your Customizable Donation Forms. In order to do this, enter /dn/ into the search bar that displays 

just above the results, illustrated below.

From here, you can start breaking down the data into various categories to 

explore certain areas by using Secondary dimension. Click on Secondary 

dimension and you will be presented with a variety of options.

This will filter out only visits to your donation forms.
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You will have the ability to search and select specific information like 

Device Category to determine what types of devices people are using to 

access your Customizable Donation Forms.

This will provide insight around the device categories that are being used by your visitors as well as how they 

are performing relative to one another.

Using Secondary dimension, you are able to access a multitude of categories including browser, time of day, 

mobile device model and more. Using this data will allow you to gain a better understanding of your visitors to 

inform your marketing strategies.
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Next steps with Google Analytics

Now that you have the basics for getting started with Google Analytics and Google Tag Manager, it’s time to 

experiment with the tools that are available! 

Learning More

The Google Analytics platform is constantly evolving 

and improving with new features being added each 

year. If you’re interested in learning more about the 

full potential of Google Analytics, Google’s Analytics 

Academy (https://analytics.google.com/analytics/

academy/) is a useful resource that offers online 

courses including: Google Analytics for Beginners, 

Google Analytics, Ecommerce Analytics, and Google 

Tag Manager Fundamentals.

In addition, Google’s Official Google 

Analytics Solutions Community (https://www.

en.advertisercommunity.com/t5/Google-Analytics/ct-p/

analytics_category) is an online forum that is helpful in 

learning from other Google Analytics users.

If you are interested in challenging yourself, you can 

sign up for a free Google Partners account  

(http://google.com/partners) to take a Google 

Analytics exam. The Google Analytics exam covers 

basic and advanced Google Analytics concepts 

and once you pass, you will be provided with a 

personalized certificate.

Like many things, building your skills in Google 

Analytics takes perseverance and practice, but 

it is a worthwhile investment of your time to 

better understand the performance of your digital 

properties. Thanks for taking the next steps in 

exploring Google Analytics! Have fun!

https://analytics.google.com/analytics/academy/
https://analytics.google.com/analytics/academy/
https://www.en.advertisercommunity.com/t5/Google-Analytics/ct-p/analytics_category
https://www.en.advertisercommunity.com/t5/Google-Analytics/ct-p/analytics_category
https://www.en.advertisercommunity.com/t5/Google-Analytics/ct-p/analytics_category
http://google.com/partners

