
Top 10 Tips for Maximizing 
Donations from Your Website



CanadaHelps is a charity that helps charities. We ensure all Canadian charities –
most notably the smallest ones that need it the most – have access to the online 
fundraising tools, technology, and education they need to succeed. Because we’re a 
charity, our fees are a fraction of those of the for-profit alternatives. 

For donors, we offer a one-stop shop for supporting any registered Canadian charity 
online. CanadaHelps makes giving easy. Easily explore and discover new causes. 
Give once or monthly, donate securities, or increase your impact fundraising for 
charity. Enjoy instant or anytime access to all your charitable tax receipts. 

At a glance: Trusted for over 16 years, over 17,000 charities rely on our non-
commercial online fundraising platform and more than 1 million Canadians have given 
using CanadaHelps.  We have a spotless record for safe and secure payment 
processing & instant tax receipting, and operate on less than 1.8% of donation 
revenue. 

CanadaHelps is a non-profit social 
enterprise serving charities & donors. 



Webinar Reminders 

• You can hear us, but we can’t hear you.

• Have questions? 
Type them into the Questions Log at anytime.



Webinar Reminders 

Trouble hearing us?

• Turn up your computer’s 
volume.

• Click Sound Check under 
Audio in your GoToWebinar 
Panel.

• Select the speaker tab and 
then turn the volume on the 
speaker to the far right for 
maximum volume. 



Webinar Reminders 

• For the best webinar 
experience, close all other 
applications. 

• Yes! 
The links to the webinar 
slides and recording will be 
emailed to you within 24 
hours. You’ll be able to watch 
the recorded video on 
demand. 
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The 3 Second & 30 Second Rule

Your homepage is arguably the most 
important element of your website.

• You have 3 seconds from the time someone 
arrives at your site to engage that visitor.

• Consider the weighting of messaging on your 
homepage. Industry experts recommend 70% 
new donors, 20% repeat donors and 10% 
volunteers.

• Pay special attention to your headline, 
sub-heading and image.

• Once you pass the 3 second rule, you have 30 
seconds to convince your visitor to stick around 
and learn more. Make your content scan-able, 
show your impact, and make it easy for them to 
move one step closer to your goal.
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The 3 Second & 30 Second Rule
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Donate Button 101

Simple Yet Highly Effective Tips for 
Using Donate Now Buttons

• Make it easy to spot 
no matter which page the donor is on.

• Choose a colour that stands out from 
the rest of the website.

• Double-park your call-to-action.

• Link it directly to your donation form.
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Fewer Steps = Higher Conversion

The more clicks, the less successful 
you’ll be at converting your visitor to a 
lead or donor.

• How many clicks does it take for a 
visitor on your charity’s site to 
become a lead or donor?

• There are exceptions. 
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Multi-Step Forms 

Launching October 2017: New Multi-Step Forms from CanadaHelps
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Traditional One Page Forms

New Enhancements to One Page Forms - Available Now
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All the Ways to Give

List all the ways to give/help in one easy-to-find place on your site.

• Donate one-time
• Donate monthly
• Donate items
• Make a tribute gift
• Volunteer
• Fundraise (3rd Party)
• Join a P2P Fundraiser
• Spread the word online
• Donate securities
• Legacy gifts
• Sign a petition
• Write a letter
• Corporate giving
• And more!
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Coming Soon: Tribute First Forms

Beautiful, vibrant eCards and emails
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Project-Specific Donation Forms
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Add Credibility and Support

Who can you get testimonials from?

• Beneficiaries
• Volunteers
• Donors
• Fundraisers
• Partners
• Staff
• Other supporters

Where can you post them?

• Homepage
• How to Help page
• Landing pages for the different

ways to give (e.g., volunteer-specific page)
• Testimonials page
• Direct mail 
• eNewsletters
• Facebook, Twitter, YouTube, etc.
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Add Credibility and Support

Update your charity’s profile on 
Google My Business 

https://www.google.com/business/ 
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Themes and Seasonality

Create unlimited CanadaHelps Customizable Donation Forms
for any reason and any time of the year!

• Charitable Gift Guide

• Update colours and images (e.g. holidays, 
Earth Day, Mother’s Day, Father’s Day, 
GivingTuesday, The Great Canadian 
Giving Challenge)

• Description on the form

• Funds 

• Donation levels
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Charitable Gift Guide

Launch a Charitable Holiday
Gift Guide!

Download our FREE guide:

bit.ly/canadahelps-gift-guide 



http://bit.ly/security-donations
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Securities Donations

Visit CanadaHelps to learn more 
about the benefits of donating 
securities:

bit.ly/security-donations
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Suggested Donation Amounts

Suggest different donation amounts to donors and adjust 
them when it’s appropriate.

• CanadaHelps studies show that 
34% of dollars donated through 
CanadaHelps are made in 
December alone, and the 
average gift amount grows by 
73% in December.

• Smart Sums – Coming Soon
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What’s Your Impact?

Donors want to know where their donation dollars are going.

• $100 will provide 20 children with 
school lunches.

• $1,000 will allow us to host 3 arts 
therapy workshops.

Set impact statements in your CanadaHelps donation form’s settings. 
They will appear below the donation amounts.

65% of donors say they are 
more likely to increase their total 
annual donations if they knew the 
impact their specific gift would 
make.
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Get ‘Em Before They’re Gone

Ensure your website’s visitors become either a lead or donor. Offer
a way for them to stay in touch.

• Capture their email address for 
eNewsletter updates.

• Ask them to follow you on social

• Ask them to  subscribe to your 
blog RSS

• Nurture and help them get to 
know more about your work and 
organization.
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Start With Mobile

More than 50% of web traffic is now from a mobile device.
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Holiday Fundraising Guide

Boost Your Digital Holiday 
Fundraising Results!

Download our FREE guide:

bit.ly/canadahelps-holiday 



Questions or Comments? 

Get in touch!

Cindy Younan
Charity Marketing Manager at CanadaHelps
cindyy@canadahelps.org

Jacob O’Connor
Charity Success Manager at CanadaHelps
jacobo@canadahelps.org

@CanadaHelps
@CharityLifeCa


